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Total Impressions

823,157

Watershed 
Protection 

SCR-1
Recap

Overview

(June 28-July 27, 2021)

Social Media 
Users Reached

2,494
Web Link Clicks

3,141
(Social Media and Digital 

Ads link clicks to webpage)

Paid Advertising 
Equivalency (PAE)

$10,060
(Social Media, Press, 

Print, and Digital Ads.)
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Webpage Overview (June 28 – July 27, 2021)

The table above shows the number of times the webpage vcpublicworks.org/wp/santa-clara-river/santaclarariverlevee/ was 
visited and where the pageviews were acquired from.
The majority of pageviews were directed from the CM+GeoAlgo campaign, the boost post running on Facebook or through direct 
search, which can be attributed to print ads in the VC Star.

Page Views
357
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Radio Campaign

A total of 264x 60-second spots ran Mon Jun 28th though Sun July 
18th. Included on-air and streaming spots and N/C PSAs on 
Spanish and English stations:

• KXLM 102.9-FM Radio Lazer
• KLJR 96.7 La Mejor 
• KOXR 910AM/102.1FM La Mexicana. 
• KHAY 100.7 Country
• KBBY 95.1-FM a
• KRUZ classic 103.3
• KVEN 1450-AM
• KVYB 106.3 The Vibe
• Khay.com streaming

Garnering approx. 361,400 impressions P18+
with added value $7,690.

Radio
Impressions

361,400

$7,690
Radio added 

value
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Print Ad Campaign
• VC Star 4x 1/4-page color ads ran Wed 6/30, Sun 7/4, Wed 7/14 and 

Sun 7/18

Garnering approx. 116,000 readership impressions.

Readership
Impressions

116,000

$2,200
Print/digital 

savings
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Digital Campaign

Ad Impressions

60,240

USA Today Network
• Digital banner ads targeting zip codes 93036, 93004, 93030, 93003
for 3.5 weeks (Mon June 28th through Wed July 21st). The USA Today 
network includes VCstar.com, USAToday.com, and all other news sites 
within the network that are being accessed by someone within the 
targeted zip codes.
• Banner ad sizes 1180x664, 640x768, 970x250, 300x250 and 320x50.

Campaign garnered 60,240 impressions with 101 click-throughs.
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The Santa Clara River Levee ( SCR-1) 
Social Media post received:

• 2,494 users Reached
• 4,658 Impressions
• 255 Engagements
• 205 Link Clicks

Social Media Recap
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VCPWA SCR-1 CM GEO ALGO™
June 30th- July 26, 2021

The following report shows the latest Facebook ad campaign metrics for 
the VCPWA SCR-1 Campaign focused on specific zip codes. Traffic 
Volume garnered 2,835 link clicks with the average cost per result 
at $0.46. This ad campaign reached approximately 56,643 users and 
garnered 194,109 impressions.

Link Clicks: The number of clicks on links within the ad that led to advertiser-specified destinations, on or off Facebook.

Impressions: The number of times your ad was on a screen, one person could have multiple impressions for a single piece of content.

Reach: The number of people who saw your ad at least once.

CPR (Cost Per Result): The average cost per result from your ads.

Ad Link Clicks Impressions Reach CPR

Image 1 2,232 153,908 39,634 $0.46
Image 2 526 32,172 13,373 $0.43

Image 3 77 8,029 3,636 $0.56

Total: 2,835 194,109 56,643 $0.46

Image 1        

Image 2        

Image 3        
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The following slides are 

examples of the Press 

that ran over the course 

of the SCR-1 campaign.

VCPWA 
Public 

Relations 
Recap
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Press Articles
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TOTAL $10,060

PAE and Press Impressions
Publication PAE Impressions
Amigos 805 (Spanish and English), 7.15.21 $2,100 56,750

Citizens Journal 7.15.21 $1,960 20,000
Moorpark Patch, 7.2.21 $1,000 2,000
The Californer 7.15.21 $1,000 2,000
EtradeWire, 7.15.21 $1,000 2,000
Newsbreak 7.15.21 $1,000 1,000
Evensi, 7.15.21 $1,000 1,000
PR Log, 7.9.21 $500 1,000
PR Sync, 7.9.21 $500 1,000

PAE IMPRESSIONS

*Paid Advertising Equivalency (PAE) is Consortium Media’s method of assigning value to earned media secured for our clients. Earned media consists of press articles and other public relations 

pieces such as corporate moves, reviews, brand alignments, charity drives and recommendations made in publications or on media platforms not owned by the client or Consortium Media. Such 

press or public relations pieces are extremely valuable because (1) editorial content cannot be purchased and (2) they carry the implied endorsement of the publication in which they are included

86,750
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What We Do for You

Consortium Media works closely with the Ventura County Public Works Agency to increase 
public information and education around the agency’s important work as well as continue 

to build awareness and teamwork throughout the agency’s 5 departments.

At Consortium Media, we revolutionize people’s 
perception of your company, social issues, and brand 
cultures for positive change. 

The core of our mission stems from using our 5 Pillars of 
Marketing Success to precisely target desired and 
precise demographics for all ages, a passion for helping 
youth, and utilizing our CM+ new Innovations that help us 
better build all brands better.
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1300 Eastman Ave. 
Ventura, CA 93003

Phone: 805 654 1564

consortium-media.com

Thank You
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A Brand Development Agency  |   5 Pillars of Marketing Success ©


